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Disclaimer Beeline-

This presentation contains " forward-looking statements", as the phrase is defined in Section 27A of the Securities Act
of 1933 and Section 21E of the Securities Exchange Act of 1934, These statements relate, in part, to the Company’s
strategy and development plans, such as growth in Russia and the CI5 in terms of suhseribers, revenues and operating
coverage area as well as our proposal to acquire Kyivstar. The forward-looking statements are based on management's
best assessment of the Company's strategic and financial position, and future market conditions and trends in Russia
and the CIS. These discussions involve risks and uncertainties. The actual outcome may differ materially from these
statements as o result of risks and uncertainties relating to developments from competition, povernmental regulations
of the wireless telecommunications industry, general political uncertainties in Russia and the CIS, general economic
developments in Russin and the CIS, andlor ltigation by third partics or owr sharcholders (including Telenor) The
actual outcome may also differ materially if the VimpelCom Group is unable to (i) comply with the terms of ifs licenses
and frequencies, (il) obtain sufficicnt fumding and/or (iii) obtain all necessary corporate approvals relating to the
business of VimpelCom and its subsidiaries (including approval of the budget, funding, specific transactions, and
operational and other issues by VimpelCom and fts subsidiaries), and other factors. There can be no assurance that
these risks and uncertaintics will not have a material adverse effect on the VimpelCom Group, that the VimpelCom
Group will be able to meet its capital investment plans, that it will be able to continue to expand amd grow its
subscriber base in Hussia and the CI15, that the Company will acquire Kyivstar, or that the Company will be snecessful
in integrating its acquired 18 operations into the YimpelCom Group. There can he no assurance that the pending
litigation relating to our acguisition of URS will not have an adverse result on the Company or that other actions taken
by VimpelCom or URS will not be challenged by third parties or our shareholders (including Telenor). If any such
challemges are successful, induding if they were to lead to the possible unwinding of the URS acquisition or other
transactions or the paviment of damages, such challenges conld have a material adverse effect on the Company, iis
operations and its fimancial condition. Certain factors that could cause actual resules to differ materially from those
discussed in any forward-looking statements include the risks described im the Company's Annual Report on Form 2(0-
F for the year ended December 31, 20064 and other public filings made by the Company with the United States
Securities and Exchange Commission, which risk factors are incorporated herein by reference. VimpelCom disclaims
any obligation to update developments of these risk factors or to annoance publicly any revision to any of the forward-
looking statements contained in this release, or to make corrections to reflect future events or developments.




Welcome Remarks

Alexander Izosimov, Chief Executive Officer
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VimpelCom’s Strategy Beslina-

Extract value from Complete the regional Continue with
existing operations ogrowth phase in Russia the CIS expansion
* Increase revenue market || * Capture remaining organic | Develop the acquired assets
share | zrowth
_ : = Selective acquisihions and
* Increase lovalty focusing on || » Utilize unified business model: [{ . .. .0 opportunities in
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Russia and CIS License Footprint e
Spreads over 11 time zones Beeline-

In commercial operation
m i t'- 14.0 ml Urals -
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- Unlicensed territores™s
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N Launched: Jan. 2006
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Strong Subscriber Growth BeRina"
Subscribers in Russia. min. Subscribers in Kazakhstan, mln.
86.6%

36.5%

4004 1005 . 2Q05 - 3Q05 ' 4Q05 . 4004 1Q05 2005 3Q05 4Q05

Subscribers in Russia Subseribers in Kazakhstan
~8= Pepetration 8= Penetration

Source: VimpelCom, independent sowrces, compeliiors * data




Strong Growth in Russian Regions
and Kazakhstan

Subscribers, ('000)

404 1Q05 2005 3Q05 4005

Central Volga South Siberia
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iber Market Share in Russia

—

4004 1005 2005 3005 4005
== A5 I VimpelCom ~®= hMogaFon —— (lhers

Source: VimpelCom, independent sources, compeliiors * dala

Subscriber Market Share in Kazakhstan
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Beeline-

4004 1005 2Q05 3005 4005
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Operating Highlights BeRina"

» Strong financial results with 2005 total revenues over
$3.2 billion and OIBDA exceeding $1.5 billion

» Consecutive quarter-on-quarter revenue increases since
3Q1999

» 48.5 million subscribers as of April 18, 2006, including
3.4 million in the CIS

» Operations cover five countries: Russia, Kazakhstan,
Ukraine, Tajikistan and Uzbekistan
» Signs of ARPU stabilization in Russia in 2005

» Brand “Beeline” named as the most valuable Russian

brand by Interbrand Group
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Continued Excellent Performance Beeline-

Revenue, $ min.

ﬁ;ﬁm

Met Income, $ min.

2002 2003 2004 2005

OIBDA Margin

2002 2004 2005

2003
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Key Subscriber Statistics Beslina-

{'000) 31 Dec 08 31 Dec 04 YtY 30 Sep 05 atQ
Russia 43,097 25724 68% 38,401 12%
Kazakhstan 2,060 859 139% 1,652 24%
Ukraine 257 n'a nfa nfa nfa
Tajikistan 26 n/a nfa nfa nfa
Tatal 45,430 26,583 T1% 40,053 13%
% of prepaid” a7% 96% - a7% ==
Active

subscribers™™ 37,998 n'a . 33,790 12%
% of active

subs.™ 831.6% n'a . 84.4%

Churn

(quarterly) 8.3% 8.7% - 8.8% --

") Including advance payment subscribers; the 31 Dec 04 data were recalculated
**) Active subscribers are defined as those who in the last three manths made a chargeable transaction
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Key Financial Figures Beeline-
(S min) 4Q05 * 4Q04 Yty 3Q05 atQ
Total Revenues (excl. infco) 910.4 624.9 45.7% 890.3 2.3%
Russia 859.2 590.6 45.5% 842.2 2.0%
Kazakhstan 48.2 34.3 43.4% 481 £.3%
Ukraine 2.0 n/a n/a n/a n/a
Gross Margin 83.2% 82.5% == 82.9% ==
OIBDA 419.7 o 284.3 47.6% 450.0 £.7%
QIBDA Margin 46.1% 45.5% - 50.5% -
OIBDA Russia 404.1 271.6 48.8% 431.4 £.3%
OIBDA Kazakhstan 17.0 12.7 33.9% 18.5 £.1%
Net Income 151.7 83.7 81.2% 194.9 -22.2%
MNet Income Margin 16.7% 13.4% -- 21.9% -
Russia 153.2 84.1 82.2% 196.6% -22.1%
Kazakhstan 2.5 -0.4 - -1.7 --
Ukraing -4.0 na n/a n/a n/a
SG&A 335.7 231.1 45.3% 283.9 18.2%
% of total revenues 36.9% 37.0% = 31.9% =
incl. sales and markeling
_expenses 1719.5% 890.0 32.8% 83.1 28.4%
_D&A 182.5 112.4 62.4% 152.5 19.7%
_% of Total Revenues 20.0% 18.0% -~ 17. 1% -
BaE |u:-nl Eul l'll 679.8 466.2 45.8% 26.17 159.8%

") Acquisition in Tajikistan which was completed on December 29, 2005 had no material effect on our key
firancial figures
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Operational Indicators Beeline-
4Q05 4004 YtY 3Q05 Qi@

ARPU, Blended ($) 1.1 9.0 -21.1% 78 -9.0%
ARPL Russia 7.0 B.Y -18.5% 7.7 5.1%
ARPU Kazakhstan 9.1 156 -41.7% 10.5 -13.3%
ARPU Ukraine 4.1 n/a n/a n'a n'a
MOU, Blended
_(min) 106.5 97.3 9.5% 109.3 -2.6%
MOLU Russia 109.5 98.3 11.4% 111.6 -1.9%
MOU Kazakhstan 434 £8.9 -37.0% 535 -18.9%
MOLU Ukraing 34.6 n/a n/a n'a n'a
SAC, Blended ($) 13.8 12.3 12.2% 11.4 21.1%
SAC Russia 14.0 121 15.7% 11.5 21.7%
SAC Kazakhstan 11.4 19.1 -40.3% 10. 14.0%
SACUkeaine 92 me e e na |
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Strong Balance Sheet Beslina-

Assets and Liabilitics, $'min

($'miln) 12/31/05 12/31/04

Cash and Cash Equivalents 264 308 188 |
| Total Assets 6307 4780 2281 |

Total Debt 1,998 1,581 607

6 - Sharl-lerm 421 154 215
- Long-term 1577 1391 392 |

Shareholder's Equity 2,741 2167 SER
4,7 | LTMolBDA" 151 1o ets |

= LT Dapreciation and

amarizabion ® * 553 G853 1497

- LT Operaling incame G7E 674 416

LTM Interest 147 86 68

2,281 . ' | DebiEguty 07 07 06

' DeblOia0A ** * 1.3 15 1.0

gL A M naras! 107 120 8.0

Dablidssals 0.3 0.3 0.3

2003 2004 2005
B Total Debn Toral Azsels " LTM QIBDA conslitiutes e surm of the nas: | TM Operaling (ncome and L TH Dapracrabion
and armariiZaian

LM stands for "asd headve mondfis” o reporting dade

* * includes imparmend of bogJved assels

= =% in cases when CNEDA & part of financial rabiog if i desmed o be cakowlated in
accordance wih the reconcifalion fables herain




Net Operating Cash Flow vs CAPEX Bggline-

Net Operating Cash Flow/Capex, $ min

79.4%"

L]
2003 2004 2005

M Net Operating Cash Flow Capex

* Net operating cash flow as % of Capex
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Latest Corporate Developments Beslina-

» Federal Anti-monopoly Committee supports
VimpelCom in its dispute with the regulator over
the licenses in the Far East

» VimpelCom made a proposal to Telenor and Alfa
to purchase Kyivstar for $5 billion

» Discussions between VimpelCom, Telenor and Alfa
on alternative ways to purchase Kyivstar are in
progress

» Telenor filed three lawsuits against the Company
aimed at invalidating the decision of the
September 2005 EGM on Ukraine and unwinding
t(]rl.rlﬂ %ﬁ“is"ﬁm of "“Ukrainian Radio Systems”

» The AGM date has been set for June 23, 2006




=
Summary Beeline-

» Strong financial performance with Y-o0-Y revenue
growth of 52%, OIBDA growth of 53% and net
income growth of 76%

» Substantial increase in revenue market share in
Russia

» Subscriber base grew to 45.4 million in 2005 with
approximately 19 million net additions

» VimpelCom operates in 5 countries - Russia,
Kazakhstan, Ukraine, Tajikistan and Uzbekistan -
with license portfolio covering 232 million people

» Development opportunities in Russia and the CIS
make VimpelCom a company with great growth
potential
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Questions And Answers T

If you would like to ask a question, please press the star key followed by
the digit one on your touch-tone telephone.

Due to time constraints, we ask that you limit yourselves to one question
and one follow-up question.

If you are using a speakerphone, please make sure your mute button is
turned off to allow your signal to reach the equipment.

Thank you for your interest in VimpelCom
For more information visit www.vimpelcom.com or contact
Investor_Relations@vimpelcom.com




Reconciliation tables of non-U.S. GAAP measures to
their most directly comparable U.S. GAAP financial
measures




Reconciliation of OIBDA and OIBDA =
Margin (Unaudited) Beeline-

(Three months ended) (Year ended)
(% ‘000) Dec. 31, 2005 Dec. 31, 2004 Dec.31, 2005 Dec.31, 2004
Reconciliation of CIBDA fo operating income
OIBDA 419,692 284,339 1,671,310 1,026,721
Impairment loss - -- - (7.254)
Depreciation (143,425) (81,971) (451,152) (281,129)
Amortization (39,040) (30,454) (142,126) (64,07 2)
Operating Income 237,227 171,914 878,032 674,166

Reconciliation of OIBDA margin to operating income as percenfage of fofal operating revenues

OIBDA_margin 46.1% 45.5% 48.9% 48.6%
Less: Impairment loss s -- -- {0.3)%
Less: Depreciation as of
total operating revenues % (15.7%]) (13.1%) {14.0%) {13.4%)
Less: Amortization as % of
total operating revenues (4.3%) {4.9%) {4.4%) {3.0)%

Operating income as % of
total ng revenues 26.1% 27 6% 30.5% 31.9%




Reconciliation of OIBDA and OIBDA =
Margin in Russia (Unaudited) Beeline-

(Three months ended) (Year ended)
(S ‘000) Dec. 31, 2005  Dec. 31,2004 Sep.30,2005  Dec. 31, 2005 Dec. 31, 2004

Reconciiation of QIBDA to oparaling income

| QIBDA 404,113 271,647 431,423 1,508,045 1,009,001
Impairment loss -- -- -- - (7.364)
Depreciation {135,740) (78,567) {112,964) (430,511) {276.943)
Amortization (27.998) (21,815) [26.045) (104.861) 52.,539)

Operating Income 240,375 171,265 292,414 972,673 672, 105

Reconciliation of OIBDA margin fo operating income as percentage of fotal operating revenues

QIBDA margin 47.0% 46.0% 61.2% 49.7% 48.8%
Less: Impairment loss = - - - (0.4%)
Less: Depreciation as % of
total operating revenues {15.7%) (13.3%) (13.4%) (14.1%) {13.4%)
Less: Amortization as % of
total uperating revenues {3.3%) (3.7%) (3.1%) {3.5%) {2.5%)

Operating income as % of
total operating revenues 28.0% 29.0% M4.7% 32.1% 32.6%




Reconciliation of OIBDA and OIBDA E
Margin in Kazakhstan (Unaudited) Beeline-

(Three months ended) {Year ended)
($ ‘000) Dec. 31,2005 Dec. 31,2004 Sep. 30, 2005 Dec.31,2005 Dec.31,2004

Reconciliation of OIBDA to operating income

OIEDA 16,979 12,692 18,534 64,665 17,721
Impairment loss - - - -- -
Depreciation {7,655) (3.404) 5,038 (20,611} {4,187)
Amortization {8,245) (B,638) 8,473 (34,468} {11,473)
Operating Income 1,079 649 5,025 9,586 2,061

Reconciliation of OIBDA margin to operating income
as percentage of total operating revenues
OIBDA margin 34.2% 37.0% 38.6% 36.5% 39.3%
Less: Impairment loss -- - -- - -
Less: Depreciation as % of

total operating revenues (15.4%) {9.9%) {10.5%) {11.6%) 19.3%)
Less: Amortization as % of
total ﬂpnra'ling revenues {16.6%) (26.2%) (17.86%:) {18.5%) {26.4%)

Operating income as % of
total operating revenues 2.2% 1.9% 10.5% 5.4% 4.6%




Reconciliation of OIBDA and OIBDA ==

-
Margin in Ukraine (Unaudited) Beeline-
(Three months ended) (Year ended)
($ ‘000) Dec. 31, 2005 Dec. 31,2004 Sep. 30, 2005 Dec.31, 2005 Dec.31, 2004
' ' Reconciliation of OIBDA fo operating income ' '
OIBEDA {1,400) nfa nfa {1,400) nfa
Impairment loss -- nia nia -- n/a
Depreciation {0,030) nfa nia (0,030) nfa
Amortization (2,797) n/a nfa (2,797) nfa
Operating Income (4,227) n/a n/a (4,227) n/a

Reconciliation of OIBDA margin to operating income
as percentage of total operating revenues

OIBDA margin (71.1%) nia n/a {(71.1%) nfa
Less: Impairment loss - nla nla =5 nfa
Less: Depreciation as % of

total operating revenues (1.5%) nla nla (1.5%) nfa
Less: Amortization as % of

total operating revenues (142.0%) nia nia (142.0%) nfa
Operating income as % of

total operating revenues  (214.6%) nla n/a (214.6%) n/a




Reconciliation of SAC (Unaudited) gegline-

FR

(Three months ended) (Year ended) |
Dec. 31,2005 Dec. 31,2004 Sep.30,2005 Dec. 31,2005 Dec. 31,2004 |

231,064 283,856 1,085,807 720,127
1y
141,025 190,745 702,193 454,050

: -__I_u_-: IIVE W
335,666

]
I_ 90,039 93,111 383,614 266,077

30,886 135,248 68,142

62,225 248,366 197,935

8,159 29,246 19,204

11.4 13.1 13.9




%conclllatlon of ARPU (Unauditedhe_'

eeline-

. (Year ended) :
_::uu Sep.30, 2006 Dec. 31, 2005 Dec. 31,2004 |

PU to servic ':' revenue and connection fees

612,720 881,841 3,175,221 2,070,720

325 876 720

520 1,370 1,788

880,996 3,172,975 2,068,212

37,709 35,393 16,986

7.8 7.5 10.1




Reconciliation of SAC in -
Russia (Unaudited) Beeline-

wee months ended) (Year ended) :
31,2004 Sep.30,2005 Dec.31,2006 Dec. 31,2004 |

m#ng,ganararnnd

220620 271,385 1,032,040 707,739

Sl
Kl

89,123 363,755 260,661

29,453 127,292 67,189

59,670 236,463 193,472

7,761 27,591 18,945

11.5 13.2 13.8




Reconciliation of ARPU in -
Russia (Unaudited) Beeline-

nths ended) (Year ended)

833,888 2,997,388 2,025,638

325 876 720

520 1,370 1,788

833,043 2,995,142 2,023,130

36,182 33,858 16,734




Reconciliation of SAC in -
Kazakhstan (Unaudited) Beeline-

(Three months ended) (Year ended)

Dec. 31, 2005

($ '000) Dec. 31,2004 Sep.30,2005 Dec. 31,2005 Dec.31,2004 |

Reconciliation of SAC to selling, general and administrative expenses

Selling, general and
administrative

expenses 14,764 10,444 12,471 51,322 12,388
Less: General and

admin. expenses 8,434 6,297 8,483 31,822 6.972
Sales and marketing
expenses, including 6,330 4,147 3,988 19,500 6,416

advertising &
marketing expenses 2,420 926 1,433 7,626 953

dealers’ commission
expenses 3,909 3,221 2,555 11,874 4,463

New gross subs, ‘000 556 217 398 1,616 259
SAC (US§) 11.4 198.1 10.0 121 20.9

o i i R R Ay i oy i AnaELE R e iy e A Pyt A i A o i i it it




econclllatlon of ARPU in e
| an (Unaudited) Beeline*

[} ended) {Year ended)
Dec. 31, 2006 .HIH Sep.30, 2005 Dec. 31, 2005 Dec. 31, 2004

48,282 176,924 45,082

1,527 1,404 716

10.5 10.5 15.7




Reconciliation of SAC in -
Ukraine (Unaudited) Beeline-

(Three months ended) (Year ended)

($ '000) .31,2008  Dec.31,2004  Sep.30,2005 Dec.31,2005 Dec.31,2004 |

SellS mnﬁm of SAC to selling, general and administrative expenses

administrative
expenses 2445 n/a nla 2445 n/a

Less: General and
admin. expenses 2086 n'a n'a 2086 nfa

Sales and marketing
expenses, including 359 nia n/a 359 n'a

advertising & marketing
expenses

330 n'a n/a 330 n'a

dealers’ commission
expenses 29 n'a nia 28 nfa

New gross subs, “000 39 n/a n/a 39 nia

SAC (US$) 9.2 nia n/a 9.2 nia




Ukraine (Unaudited)

‘tdnclllatlon of ARPU in

e

Beeline-

RPU to service revenue and connection fees

004  Sep.30,20056 Dec. 31

nfa

1,952

(Year ended) :
» 2005 Dec. 31,2004 |

nfa

n'a

n'a

1,962

nfa

n'a

4.1

n/a




